Marketing 5333:  May 30, 2002

Homework 1:  Automobile Dealerships, Due June 3

The two sections below (1& 2) have two parts (A & B).  Confine your answer to two double-spaced pages (1” margins) for each section, so that A & B ‘compete’ for space.

Section 1:  Channel functions and the demands for service outputs

A.
What do you believe to be the three most important functions performed by automobile dealerships?  Write a short paragraph on each that speculates on the costs to the dealership in performing these functions. 

B.
Contrast the Saturn dealership concept with what you might find at a more typical auto dealer and discuss what you might see with respect for gaps in demands and supply for service outputs. 
Section 2:  Consumer search and intratype competition.

A.
What are the characteristics of automobile purchases that make it important in understanding external consumer search?  What is the role of personal selling, specifically that exhibited by ‘Bubba’ of Landmark Chevrolet, in the consumer’s search process?  

B.
Discuss the reasons why automobile dealerships appear deathly afraid of the Internet?  






